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U.S. Congress asks the tobacco
industry Iif nicotine is addictive



Few Words From Big Tobacco

“Tobacco is not any more addictive than
COffee, chocolate or Twinkies” Tobacco Exec. NN tape

“Today’s Teenager is tomorrow’s potential
regUIar customer” philip Morris Internal Memo

“The Base of our Business is the high school
student” Lorillard Tobacco Company

“SmOking IS not addictive” Tobacco Ex. 04 Hearing
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uThe Secret Of MarlbOrO IS ammonia”Brown&WiIIiamson

Tobacco Report

“Cherry Skoal is for somebody who likes the

taste of candy If you know what | am saying”
* “If you are really and truly not going to sell to
children, you are going to be out of business
In 30 yearS” Bennett Lebor, CEO Brook Group LTD
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MERIT

Lighten up with Merit. §

Blue collar. White collar.

How about

no collar.

Enjoy rewarding taste.

Mo sddiives in our tobacco
doas NOT mean a safer cigamatie.




[No additives in our tobaceo |
s NQT mean & safer cigaretie,

bt e

‘Judge me all you want,

. Jjust keep

. the verdict to yourself”




N sdcitives in cur tobacco
dous NOT moan a safer cigarutty.
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VIRGINIA SLIMS

Find Yeur Ve&jce

YEAH, | HAVE
A TATTOO.
AND NO,

{® YOU CAN'T
SEE IT.

i let the poody two shoesl gat you down.

NO BULL s = f VIRGIMIA SLIMS
1 AR BT 503
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doas NOT mean o safer

Wesslim ey

it's our aromatherapy-meditation-

M- Now-or-you'li-

AT LEAST YOU CAN d
STILL SMOKE IN YOUR CAR.
J

‘ VIRGINIA
SLIMS

a woman thing.



SURGEON GENERAL'S WARNING: Smoking

By Pregnant Women May Result in Fetal
Injury, Premature Birth, And Low Birth Weight

THE ONLY CORNERS WE CUT

ARE ON THE PACK

There's no real pleasure in taking shortcuts.
For Davidoff, our uncompromising attitude
starts from the ground up in the fertile soils
of the world, where carefully selected

tobacco plants flourish under meticulous

oting; Lights: 12 mg “tar,” 1.0 mg nicatine; Menthal: 15 mg "tar,” 1.1 mg nicotine; Menthol Lights: 12 mg “tar,” 1.0 mg nicoting

care. Only the highest-grade leaves are
chosen for a deeply rich and consistently
satisfying blend. Superior papers are
selected for a smoother, more even burn

Qur filter is more luxurious in feel, while
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our world-renowned beveled-edge pack
is made to protect the uniquely crafted
cigarettes inside. Some might say this is
puré indulgence

We say that's exactly the point

FOR A CLOSER LOOK, VISIT WWW.DAVIDOFFCIGARETTESUSA.COM/WELCOME

C; CIGA%{_O LIFE IS RICH : . a5
CIGARETTES /







20 CLASS “A" HATURAL TOEA{CO CCARETRES




Natural American Spirit is the only brand that features both cigarettes made with
100% certified organic tobacco as well as cigarettes made with 100% additivefree,
natural tobacco. We offer a variety of styles to suit every taste.

We use only the highest quality premium, natural whole leaf tobacco. We also pack
our cigarettes with up to 25% more tobacco than other king-size cigarettes. All our
tobacco products are 100% additive-free — no preservatives or flavorings. When you

use the finest fobacco available, you don't need them.

To find the Natural American Spirit style that's right for you,
use our online Style Selector at TryAmericanSpirit.com.

NAT U g4
AMERICAN

PIRIT
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Try Natural American Spirit with
$20 in Gift Certificates

TryAmericanSpirit.com

S
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Offer for two $10 Gift Certificates good toward any Natural
No additives in our tobacco American Spirit products of greater value. Offer restricted to U.S.
smokers 21 years of age or older. Limit one affer per persan per

OT mean a safer cigarette. 12 Difer void in MA and where .
Other restrictions may apply. Offer expires 06/30/10.

3 Printed on 30% PCW stack.

‘Smaking our “light mellow taste” or “ultra light
mellow taste” fillered cigarelies does nol reduce
or eliminate the health risks of smoking.

Natural American Spirit® is a registered trademark
ol Santa Fe Natural Tobacco Co. © SFNTC 3

SURGEON GENERAL'S WARNING: Cigarette
Smoke Contains Carbon Monoxide.



THIS PRODUCT
MAY CAUSE GUM
DISEASE AND
TOOTH LOSS
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Sticks will ast

How to Open Stic
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Video Archive

Wy Dissolvable
DISSOLVABLE S
TOBACCO e

The Future of Tobacco™ Rea Stories

3 : Get Connected
Real Tobacco Satisfaction

v Discreet
v Odor-free It you are a smoker, you deserve better,
( MESS_free You've discovered the most innovative .

/ Spit-free Dissolvable tob:
’!‘ Smoke.h—ee -ompressed pow
¢ No secondhand smoke bl el

. You can

W You have a Cholce...

Stay In the game whether it Is
hawving fun with your family or
friends, stuck in a meeting at work

out smolking

THIS PRODUCT
MAY CAUSE GUM
DISEASE AND
TOOTH LOSS

There are no safe tobacco products
and guitting or not starting tobacco

prevention and cessation

mare,..
use is always your best option. ; UNDERAGE
YEy P Responsible Tobacco SALE
Find out more... PROHIBITED

The warning size is hased on an average screen size of 145 50, inches (1024x 788 pixels),

Enter Message Boards ORDER NOW

I certify that T am an achalt 21 vears of age or older and that T want to siew inform dion regarding smoke free tobacco for
Ativa and Stonew all Dissalvable Tobacco. [ understand that giving false information in order to view the Ariva website may
constitute a Wolatkion of law.

It weill alwasrs be our policy that our products are for adults, and adults only. &5 a responsible corporate
citizen, we suppott the uze of filtening softw are to keep minors from receiving tobaceo related age-restricted moaterials.

The Official Site of Ariva and Stonewall Dissovable Tobacco Smoke Free Tobacco

The Future of Tobacco

GET
. FLASH
‘)% PLAYER

Frivacy Policy and Terms of Use Information
Ariva and Stonewall are registered trademarks of Star Scientific, Inc., Copyright 2007 Star Sciertific, Ine
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Smul-cing
Everywhere
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| Hhought- |
lookeA so cool.

But Hhere'’s wothing
cool avout Hats.
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http://www.tvparty.com/vault3/flintbig2.ram�

Flintstones Clip







Why does Big
Tobacco continue to
market to kidi_?







START
T He:_m EARLY



‘f;.;fiAnd keep them
"h addicted







They
gotia

replace
the

dead ones
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