


Are you influenced by advertising?



Tobacco Industry 
Marketing Expenditures

$140 Million in WV

$13.4 BILLION
In the U.S.





• “Tobacco is not any more addictive than 
coffee, chocolate or Twinkies” Tobacco Exec. CNN tape

• “Today’s Teenager is tomorrow’s potential 
regular customer” Phillip Morris Internal Memo

• “The Base of our Business is the high school 
student” Lorillard Tobacco Company

• “Smoking is not addictive” Tobacco Ex. 04 Hearing

Few Words From Big Tobacco



……More from Big Tobacco

• “The secret of Marlboro is ammonia” Brown & Williamson 
Tobacco Report

• “Cherry Skoal is for somebody who likes the 
taste of candy if you know what I am saying”
US Tobacco

• “If you are really and truly not going to sell to 
children, you are going to be out of business 
in 30 years” Bennett Lebor, CEO Brook Group LTD





































http://www.tvparty.com/vault3/flintbig2.ram�


Flintstones Clip





Why does Big 
Tobacco continue to 

market to kids?












	Slide Number 1
	Are you influenced by advertising?
	Tobacco Industry �Marketing Expenditures
	Slide Number 4
	Slide Number 5
	……More from Big Tobacco
	�
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Flintstones Clip
	Slide Number 26
	Why does Big Tobacco continue to market to kids?
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32

